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Assistant Vice President for Communications

Updated:  6/18/2012	FLSA:  Exempt
			Dept or Office: University Communications

Summary Description
The Assistant Vice President for Communications reports directly to the Vice President for Institutional Advancement and is responsible for the development and management of all university internal and external communications. This position maintains a direct line of communication with the president and other administrators for public relations, marketing and communications activities.  The Assistant Vice President's primary mission is to promote Murray State University through coordinated public relations, media relations, and marketing strategies. This position manages the effective integration of MSU’s marketing, public relations, publications, media relations, web communications, broadcast media, and all communications programs.   This position coordinates and guides the university's communications on major institutional issues and all communications initiatives that support the university's mission and goals including student recruitment, development, outreach, and promoting excellence.  This position oversees the offices of University Communications, Publications, News Bureau, Web Communications, Broadcast Media and is responsible for establishing and directing the overall objectives and priorities for these departments.

Responsibilities & Duties
· Formulate, develop, and manage university-wide implementation of communications and public relations programs that will result in a strong positive awareness and a broad understanding of MSU among its publics, measuring and reporting the outcomes of communications programs.
· Work directly with print media, radio / TV and other media to carry out such programs.
· Coordinate the promotional and marketing efforts of the institution, measuring and reporting the outcomes of promotional and marketing efforts.
· Make arrangements for the public relations dimensions of all special events, both on and off campus.
· Direct and supervise the staff and activities of the communications offices.
· Promote among employees and administrators an awareness of the public relations and communications aspect of their activities and encourage them to consult with and utilize the services of the communications offices.
· Oversee the Communications / Marketing Advisory Committee whose role is to provide expertise in the areas of communications, marketing, public relations, publicity, publications, and advertising at Murray State University in order to promote understanding, appreciation, and exposure among the various publics locally, regionally, and nationally.
Requirements – Education and experience
· Bachelor's degree in Communication, English, Journalism, Marketing, Public Relations or related discipline, with preference given to individuals holding a Master's degree in one of these disciplines
· Eight (8) years of related professional experience with demonstrated advancement to senior management-level position, including at least five years at a director-level position
· Related professional experience in communications, journalism, marketing, or public/media relations
· Demonstrated professional advancement to senior management-level position and the ability to succeed while assuming increased responsibilities, managing multiple major projects, and leading others at the director level or higher
· Working knowledge of institutional branding, publications, marketing, and development campaign strategies
· Must be a strong communicator, have excellent written, presentation, and oral communication skills. Must be able to think creatively and strategically, have excellent judgment, and be able to work in a changing environment.

Note:  The statements herein are intended to describe the general nature and level of work being performed by employees, and are not to be construed as an exhaustive list of responsibilities, duties, and skills required of personnel so classified.  Furthermore, they do not establish a contract for employment and are subject to change at the discretion of the employer.
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